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ABSTRACT 
 
 One of the most important topics in marketing science is the category of consumer behavior. Research in 
field of food consumer behavior is one of the study domains of consumer behavior.  this article tries to study the 
consumption volume of local foods and connection between motivations and demographics factors and attitude 
toward local foods whit consumption of local food in Ilam City. The sample size, equal with 185 persons, is 
used from formula of unrestricted society and from random sampling method. In this study a questionnaire was 
used for data collection and its validity was confirmed by management and marketing experts and its reliability 
is used from Cronbach’s alpha coefficient; that questions about consumption whit reliability of 0.72, Attitude 
toward local food whit reliability of 0.84, were made by the researcher and questions related to the motivation 
whit reliability 0.91, adjusted the questionnaire was Stpetoe et al, and Overall reliability of the questionnaire is 
0.93.Also in this study library method and statistical data from field method is used to collect background data 
and theoretical principles. And spss software was used in order to analyze the data. The findings showed that 
gender differences and differences in educational level among consumers , no significant effect over local foods 
consumption; However, age differences, differences in income levels among consumers has a significant impact 
on the consumption of local food And consumption of local food is extremely low in Ilam. And the results 
showed that food choise motivations and attitudes towards local food Has a significant impact on local foods 
consumption. And finally suggested that local foods must be identified and support should be given in order to 
industrialize these foods which this would help the promotion of tourism industry and improvement of region 
economy. 
 
Key words: consumer behavior, consumption, local foods, motivations, demographic factors,  attitudes. 
 
Introduction 
 
 Food choice is not just one dimensional, but a 
complex human behaviour influenced by many 
interrelating factors [1]. Consumers’ food 
consumption patterns are changing rapidly. 
Consumers are becoming more concerned about the 
food they consume. They tend to consume food that 
is nutritious, healthy, safe and friendly to the 
environment and animals [2]. “Local foods” provide 
healthy, fresh food to communities while supporting 
local farmers and contributing to the local economy. 
They are also generally produced by methods that are 
less intensive and damaging to the environment 
[3,4,5].  
 Before undertaking any discussion of “local 
food” it is important to recognise that there is no 
legal stipulation of what constitutes local food. 

Further, in the market place there is not even a 
widely accepted definition of what this is [6,7]. Local 
food is, produced, processed and distributed food 
within a geographical boundary [8]. 
 
Consumer behaviour:  
 
 Consumer behavior is a complex pattern and 
sophisticated understanding for marketing 
researches, but simply defined; study of 
psychological, social and physical actions when 
people buy, use and dispose products, services, ideas 
and practices [9,10,11]. There are a lot of factors 
influencing consumer by decision-making process. 
The literature classifies and structures these factors in 
various ways [12]. For example division into inner 
and outer factors [13], distinguishing three basic 
categories: personal, psychological and social factors 
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[14], to which Kotler adds the cultural factors as the 
independent category. The next group of factors can 
be labelled as situational factors [12,15]. According 
to some models, the food choice factors may be 
divided to three groups: (i) product-related factors, 
which determine physical and chemical properties, 
sensory attributes (taste, flavour, texture), functional 
features (packaging, accessibility, convenience) or 
health value of food, etc., (ii) consumer – related 
facyors, like personal features (age, sex, educational 
level), psychological factors (personality, experience, 
moods), physiological factors (health status, obesity, 
hunger), (iii) environment-related factors which 
include economical (price, income), cultural (beliefs) 
and social (fashion, society) factors. The food choice 
may be also characterized by the context – a situation 
determined by time, place, circumstances, habit, and 
by what and whit whom is eaten [16]. 
 
Local food:  
 
 The definition of ‘‘local’’ is subjective, and is 
most commonly defined based on Euclidian distance 
[17]. Because there is no standard for what “local 
food” is [18] and There is no established definition of 
what constitutes a “local food” [19]. The most 
commonly used approach defines local food on the 
basis of the distance that the food travels from 
production to consumption [20]. it has been defined 
as a political boundary such as a community, region, 
state or province, or country [21,22]. Furthermore, 
political boundaries do not appear to be the best 
delineation to define local food [18]. Local food offer 
vast environmental, economical, and social benefits 
to communities: Improves local economies by 
keeping money within the community [23]. 
consuming local food can also be viewed as a way to 
support local farming businesses [24].  
                              
Demographic Characteristics:  
 
 Demographic characteristics may be important 
in describing local food consumers because they 
relate to the lifestyle of the consumer [25]. 
                                                                                           
Attitudes:  
 
 Attitudes towards behaviour include both beliefs 
about a behaviour and evaluations about the outcome 
of a behaviour. Beliefs about a behaviour can be 
based on affect (e.g. eating fast food feels pleasant or 
unpleasant) and on cognition (e.g. eating fatty food is 
healthy or unhealthy). Outcome evaluations are about 
how important an outcome is to a respondent (e.g. ‘it 
is very important to me that I eat food I enjoy’ or ‘it 
is very important that I eat healthily’) [26]. Food 
choice is influenced by consumer attitudes towards 
food attributes [27].  
                                  
Motivation:  

 
 There is an increasing emphasis on 
understanding the consumer’s motives for the choice 
of food types [28] and Understanding the motives 
underlying food choices is both interesting and 
important [29]. Steptoe et al  developed a 
multidimensional  scale (food choice questionnaire) 
to measure the range of food choice motives among 
consumers. Their analysis identified nine factors 
which potentially influenced food choice. These were 
health, mood (positive or negative  emotions), 
convenience (easiness to prepare and availability), 
sensory appeal (appearance, taste, and smell), natural 
content (no additives), price, weight control (low in 
calories and fat), familiarity and ethical concern 
(politically approved country of origin, 
environmentally friendly packaging) [30]. 
 During recent years, a number of academic 
studies were implemented in foreign countries on the 
issue of local foods that including:  
 Kim et al  executed a study with the title of 
“Building a model of local food consumption on trips 
and holidays: A ground theory approach”. The 
approach of this study was descriptive and snowball 
sampling was utilized in providing statistical 
samples. This research studied effective factors in the 
consumption of local foods and drinks in the target 
localities of the research, rendering a tripod model, 
whose principles were: 1- motivational factors; 2- 
demographic factors; 3- physiological factors. This 
study generated a deep understanding on the issue of 
the consumption of local foods [31]. In 2012, Kim et 
al, confirmed empirically premises of the conceptual 
model that they had promoted in 2009 on the issue of 
the consumption of local foods [32].  
 Peiniak et al studied the relationship between the 
consumption of local foods and food choice motives 
in 6 European countries. Sampling size was 4828 
people. In this study, the questionnaire of Steptoe’s 
et al research was utilized, alongside with Lisrel 
software. The hypothetical model in this study was 
the relationship between 8  food choices motives 
whit Attitudes toward traditional foods and also 
relationship between 8  food choices motive and 
Attitudes with  traditional foods consumption. 
According to the findings of the experiment, General 
attitude toward traditional foods, familiarity, and 
importance of food naturalness emerged as drivers 
for traditional food consumption. Importance 
attached to convenience and health acted as direct 
barriers to traditional food consumption, whereas 
importance of weight control emerged as an indirect 
barrier through lowering general attitude toward 
traditional foods. In addition, there is no statistical 
significance between ethical concern and sensory 
appeals with  attitude and consumption of traditional 
foods [33].    
 Racine et al performed an experiment under the 
title of “Understanding Characteristics of Families 
Who Buy Local Produce”. The results depicted that 
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purchase of local foods was popular among white, 
poor and rural families. And  The results of this study 
depicted that more than half of the families ─ that 
were considered in the statistical population of this 
study ─ purchase local nutritive products at least 
once in a month [34]. 
 Petrovici et al in an experiment studied the 
factors that affect food choices among their statistical 
population. Correlation matrix depicted that attitude 
and food habits can have Positive and significant 
impact on consumers’ motivations [35]. 
 However, by reviewing available research and 
scientific data bases in Iran, one can see that in Iran, 
there is a scientific vacuum on the issue of local 
foods and as a result, such a topic for a scientific 
study is considered revolutionary and novel. 
Therefore, considering the important role of nutrition 
in community health and at the same time, 
considering features of the local food and the 
hygienic dangers such foods can cause for 
community’s health, this research is after studying 
the level of consumption of local foods, its 

relationship with demographic factors such as (age, 
sex, income, education) and the effectuality of 
attitudes and motivations on the level of consumption 
of local foods. The practical objective of this study is 
to implement the findings of this study through 
expert marketing and advertising agents so that by 
providing an efficient marketing mix, purchase and 
consumption of local foods can be promoted among 
consumers. With this, development of 
entrepreneurship can be facilitated and as a result, 
economical status of the society improves.  
The Hypotheses of  Research including: 
H1: The Study of the Level of Consumption of Local 
Foods.  
H2: The Study of the Relationship Between 
Demographic Factors (Age, Sex, Income, Education) 
and Consumption of Local Foods. 
H3: The Study of the effect attitudes towards local 
foods on local food consumption. 
H4: The Study of the effect local foods consumption 
motives on local food consumption 

 
 
 
 
 
Fig. 1: Conceptual Model. 
 
Materials and Methods 
  
 The approach of the research is descriptive and 
cross-sectional methodology is utilized in this study, 
promoting applicable objective. This study does have 
quantitative approach as well and utilizes 
questionnaire as the means for data compilation, 
whose validity has been confirmed by critical 
experts. Reliability of the questionnaire was 
computed by Cronbach’s alpha coefficient that was 
appointed 0.93 % for the study. In addition to this 
fact, reliability of attitude, motives and consumption 
factors were appointed 0.84 %, 0.91 % and 0.72 %. 
The required information on consumption and 
attitude factors were collected by researcher made 
questionnaire and for data compilation on motivation 
factors, the questionnaire was modified by Steptoe’s 
and colleagues’ experiment (1995). Demographical 
questions constituted the first part of the 
questionnaire. 

 Field survey method and documentary research 
method are utilized as the scientific methodology of 
this study. Statistical population of the research is the 
purchasers of local foods in Ilam province and 
cluster sampling method is utilized for taking 
statistical samples from the statistical population of 
the research. The number of statistical samples is 
appointed by the formula of sample size 
determination for infinite populations (which has 
been appointed 171). 200 questionnaires were 
distributed for this study, 185 of which have been 
utilized in this study.  
 
Results: 
 
Description of Demographical Features of the 
Sample: 
  
 55 % of total sum of 185 studied samples are 
female and 49.2 % of them are male. 23.2 of the total 

Demographic 
Factors 

Motivation 
factor 

Consumption of 
Local Foods 

 

Attitudes 
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sum of studied sample are less than 20 years old, 
34.1 % are between 20 to 30 years old, 35.1 % are 
between 31 to 50 years old and 7.6 % are more than 
50 years old. The most statistical frequency in the 
education factor is for high school diploma and 
foundation degree (36.2 %). The statistical 
frequencies for other academic degrees are 17.3 % 
for degrees less than foundation degree, 31.9 for 
bachelor’s degree and 14.6 for master’s and PhD 
degrees. The statistical frequencies in the income 
factor are 46.5 % for jobless participants, 5.9 % for 
less than 300000 tomans, 7.6 % for 300000 to 
500000 tomans, 13 % for 501000 to 700000 tomans, 

16.2 % for 701000 to 1000000 tomans and 10.8 for 
more than 1000000 tomans.  
 
Hypotheses Testing: 
 
The study of the level of consumption of local 
foods(H1): 
 
H0: The level of consumption of local foods in Ilam 
is not high.  
H1: The level of consumption of local foods in Ilam 
is high. 

 
Table 1: Binominal Test for Studying the Level of Consumption of Local Foods. 

FACTOR LEVEL NO. OBSERVED 
INSTANCES % 

TESTED 
INSTANCES % 

STATISTICAL 
SIGNIFICANCE 

CONSUMPTION 
OF LOCAL FOODS 

The level of 
consumption of 
local foods in 

Ilam is not high. 

168 9/0 6/0 000/0 

The level of 
consumption of 
local foods in 
Ilam is high. 

17 1/0 

 
 Since the ratio of three factors to five factors is 
0/6, the fixed value for studying ratios is appointed 
0/6. If in our studies, any statistical value is 
computed less than 0/6, it is considered an indicator 
of increase of consumption of local foods. 
 According to the statistical figure with the error 
level of 5 %, statistical significance for consumption 
of local foods is considered 0/000. In other words, 
equality hypothesis in consumption of local foods is 
negated. Considering the ratios of observed instances 
and tested instances, it becomes deducible that since 
the statistical value of observed instances is more 
than statistical value of tested instances, therefore the 
level of consumption of local foods is very low in 
Ilam. 

  
The study of the relationship between demographical 
factors (sex, age, education, income) and 
consumption of local foods 
 
First Derivative Hypothesis: 
 
H0: There is no significance between consumers’ sex 
and consumption of local foods. 
H1: There is significance between consumers’ sex 
and consumption of local foods.  
The results of Mann-Whitney test is presented in 
table 2: 

 
Table 2: The Results of Mann-Whitney Test in the Study of the Hypothesis. 

Factor Sex No. Average Ranking Statistical Significance 
Consumption of Local 

Foods 
Male 91 18/96  

Female 94 92/89 416/0 
Total Sum 185   

  
 According to table 2, statistical significance of 
0/416 and error level of 5 %, it is deducible that there 
is no significance between consumers’ sex and 
consumption of local foods. In other words, H0 is 
confirmed in this study. 
 
Second Derivative Hypothesis: 

 
H0: There is no significance between consumers’ age 
and consumption of local foods. 
H1: There is significance between consumers’ age 
and consumption of local foods.   
The results of Kruskal-Wallis test is presented in 
table 3: 

 
Table 3: The Results of Kruskal- Wallis Test in the Study of the Hypothesis. 

Factor Age No. Average Ranking Statistical Significance 
 less than 20 years old 43 50/67  

Consumption of Local Foods between 20 to 30 
years old 

63 89/90 000/0 

between 31 to 50 
years old 

65 24/104  

more than 50 years 
old 

14 64/128  
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 According to the statistical figure with the error 
level of 5 %, statistical significance for consumption 
of local foods is considered 0/000. According to 
these statistical facts, one can claim that there is 
significance between consumers’ age and 
consumption of local foods. In other words, H1 is 
confirmed. As observed, such significant variances 
are observable respectively in participants more than 
50 years old, between 31 to 50 years old, between 20 
to 30 years old and less than 20 years old. 

 
Third Derivative Hypothesis: 
 
H0: There is no significance between consumers’ 
education and consumption of local foods. 
H1: There is significance between consumers’ 
education and consumption of local foods.  
The results of Kruskal-Wallis test is presented in 
table 4: 

 
Table 4: The Results of Kruskal- Wallis Test in the Study of the Hypothesis. 

Factor Education No. Average Ranking Statistical Significance 
 less than high school 

diploma 
32 44/90  

Consumption of Local Foods high school diploma 
and foundation degree 

67 25/98  

bachelor’s degree 59 36/91 749/0 
master’s and PhD 

degrees 
27 57/86  

 
 According to the statistical figure with the error 
level of 5 %, statistical significance for consumption 
of local foods is considered 0/749. According to 
these statistical facts, one can claim that there is no 
significance between consumers’ education and 
consumption of local foods. In other words, H0 is 
confirmed. 
 

Fourth Derivative Hypothesis: 
 
H0: There is no significance between consumers’ 
income and consumption of local foods. 
H1: There is significance between consumers’ 
income and consumption of local foods.  
The results of Kruskal-Wallis test is presented in 
table 5: 

 
Table 5: The Results of Kruskal- Wallis Test in the Study of the Hypothesis. 

Factor Income No. Average Ranking Statistical Significance 
 Jobless 86 17/79  

Consumption of Local 
Foods 

less than 300000 tomans 11 45/118  
300000 to 500000 tomans 14 75/113 011/0 
501000 to 700000 tomans 24 44/113  

 701000 to 1000000 tomans 30 32/92  
 more than 1000000 tomans 20 43/100  

 
 According to the statistical figure with the error 
level of 5 %, statistical significance for consumption 
of local foods is considered 0/011. According to 
these statistical facts, one can claim that there is 
significance between consumers’ education and 
consumption of local foods. In other words, H1 is 
confirmed. As observed, such significant variances 
are observable respectively in participants with the 
income of less than 300000 tomans, participants with 
the income of 300000 to 500000 tomans, participants 
with the income of 501000 to 700000 tomans 
participants with the income more than 1000000 
tomans, participants with the income of 701000 to 
1000000 tomans and jobless participants.  
 

The Study of the effect attitudes towards local foods 
on local food consumption: 
 
 For the study of this hypothesis, the ratio of this 
factor must be computed in correlation with 
consumption of local foods. The ratio of level of 
consumption of local foods must be calculated too so 
that by utilizing Regression test, the relationship 
between two factors is generated. In statistical view, 
the aforementioned statistical fact can be 
summarized as follows: 
H0: There is no significance between attitude 
towards local food choice and consumption of local 
foods. 
H1: There is significance between attitude towards 
local food choice and consumption of local foods. 

 
Table 6: The Results of Regression Test in the Study of the Hypothesis. 

Model Non- Standard Coefficient Standard Coefficient t Sig 
B Standard Deviation Beta 

Y- Intercept 987/0 199/0 439/0 951/4 000/0 
Attitude Towards Local 

Food 
319/0 319/0 594/6 000/0 
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 According to the statistical figure with the error 
level of 5 %, statistical significance for consumption 
of local foods is considered 0/000. Such statistical 
significance ─ that has been defined in correlation 
with Y-Intercept of Regression test ─ dep icts that 
there is significance between attitude towards local 
food choice and level of consumption of local foods. 
As a result, “Beta Correlation Coefficient” between 
the factor of attitude towards local foods and level of 
consumption of local foods is calculated 0/439. This 
shows that with the increase of the statistical value of 
attitude factor, level of consumption of local foods 
will increase. Ultimately, H1 is confirmed. 
Regression formula of this hypothesis can be written 
like this:  
 
Y= 987/0 + 319/0 X          (1) 
 

Consumption of Local Foods= 0/987+0/319( 
Attitudes Towards Local Food) 
 
The Study of the effect local foods consumption 
motives on local food consumption: 
 
 For the study of this hypothesis, the ratio of this 
factor must be computed in correlation with 
consumption of local foods. The ratio of level of 
consumption of local foods must be calculated too so 
that by utilizing Regression test, the relationship 
between two factors is generated. In statistical view, 
the aforementioned statistical fact can be 
summarized as follows: 
H0: There is no significance between motivation 
factors of local food choice and consumption of local 
foods. 
H1: There is significance between motivation factors 
of local food choice and consumption of local foods. 

 
Table 7: The Results of Regression Test in the Study of the Hypothesis. 

Model Non- Standard Coefficient Standard Coefficient t sig 
B Standard Deviation Beta 

Y- Intercept 966/0 290/0 320/0 333/3 001/0 
motivations of Local 
Food consumption 

315/0 069/0 560/4 000/0 

 
 According to the statistical figure with the error 
level of 5 %, statistical significance for consumption 
of local foods is considered 0/000. Such statistical 
significance ─ that has been defined in correlation 
with Y-Intercept of Regression test ─ d epicts that 
there is significance between motives of local food 
choice and level of consumption of local foods. As a 
result, “Beta Correlation Coefficient” between the 
motives of  local food choice and level of 
consumption of local foods is calculated 0/320. This 
shows that with the increase of the statistical value of 
motives, level of consumption of local foods will 
increase. Ultimately, H1 is confirmed. Regression 
formula of this hypothesis can be written like this:  
Y= 966/0 + 315/0 X            (2) 
 
Consumption of Local Foods= 0/966+0/315( motives 
of local food consumption) 
 
Discussion and Conclusion: 
 
 Results depicted that variance in education and 
sexes of the consumers do not affect the level of 
consumption of local foods. However, variance in 
age and income of the consumers do affect the level 
of consumption of local foods. In addition to these 
facts, the level of consumption of local foods is very 
low in Ilam province. Therefore, such a finding puts 
this study in harmony with Rusin’s and colleagues’ 
experiment (2012). That study believed that the 
families ─ that were considered in the statistical 
population of the study ─ purchase local nutritive 
products at least once in a month. Further results 

depicted that purchase of local foods was popular 
among white, poor and rural families. 
 This study depicted that attitudes towards local 
foods and motives of local food choice Has a 
significant impact on local foods consumption. Such 
findings are in direct collation with those of Petrovici 
and colleagues’ research (2002). That study depicted 
that collective attitude and food habits can have 
Positive and significant impact on consumers’ 
motives. The current study is in correlation with that 
of Piniak and colleagues (2009) as well. According 
to the findings of the experiment, attitude towards 
local foods constitutes in common knowledge of 
instigations on the issue of consumption of local 
foods. In the concluding part of this study, a number 
of educated suggestions are presented: it is suggested 
that a series of scientific procedures must be 
performed so that a proper marketing utilization 
could be facilitated for local food industries, 
resulting in ultimate growth of entrepreneurship. It is 
suggested as well that a series of proper advertising 
schemes must be promoted through state media 
broadcasters. It is suggested that the industrialization 
of local foods products must be considered so that 
mass product of local nutritive products can be 
facilitated. 
 For further research, it is suggested that a 
correlative study of effective factors on consumption 
of local foods in Ilam and tourism must be executed. 
With this, the possibility of facilitation of tourism 
can be materialized. In this study, lack of 
accessibility to data bases and foreign scientific 
studies in this filed delimited the scope of this study.   
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